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Communication platforms as a tool for managing social opinion

COMMUNICATION PLATFORMS AS A TOOL FOR MANAGING
SOCIAL OPINION

Abstract. The purpose of the research There is a need to study network
communication as a leading type of communication and informing humanity in the XXI
century. The communication process requires detail and in-depth study. The scientific
novelty. The emergence of new genre forms, synthesis of materials, expanding the
boundaries of communication and the possibility of publishing any material lead to the
emergence of new communication and information planes, the formation of fundamentally
new units in social communications. We consider communication platforms to be one of
them, which during their development stood out as independent units: separated from
social networks, Internet trading platforms, network channels acquired independent
classification features and became an autonomous and unique plane. The Conclusions.
The article offers a vision of communication platforms as components of the
communication process. An attempt was made to separate them from already established
units - media, social networks, information channels, etc. The scientific views of the leading
scientists of Ukraine are analyzed. A survey of 550 Ukrainians was conducted. This gave
the authors an understanding of the attitude of Ukrainians to the information field posted
on communication platforms. The analysis highlighted that the audience does not
understand the significant differences between communication platforms and other types
of communication and information in the network. This is due to gaps in media literacy
among the population.

Keywords: social networks, communication platforms, informing, digital genres.

KOMYHIKALIHI TIAT®OPMH SIK IHCTPYMEHT YITPABJITHHS
COLIAJIBHOIO JYMKOIO

Mema pobomu. V XXI cmonimmi eunukac HeoOXiOHiCMb GUEUEHHS Mepedcesoi
KOMYHIKayii sk  NpoGiOHO20  6UOY CHIIKYSAHHS ma  IHQOPMYSaHHs T0OCmEa.
Komynixayiunuii npoyec nompebye demanizayii ma noenubnenoeo susyenns. Haykoea
HOBU3HA. BUHUKHEHHSI HOBUX JICAHPOBUX (GopM, cuHmesayii mMamepianis, po3ulupeHHs.
MediC CRINKYBAHHA MA MOJICIUGICIb ONPUNIOOHEHHS 6Y0b-9K020 Mamepiany npu3eo0sams
00 BUHUKHEHHSI HOBIMHIX KOMYHIKQYIUHUX Ma [HOOPMAYIUHUX NAOWUH, VIMEOPEHHs
NPUHYUNOBO HOBUX OOUHUYb Y COYIANbHUX KOMYHiKayisx. OOHIEI0O 3 MAKUX 868AHCAEMO
KOMYHIKAYitiHI naam@opmu, wo nio 4ac c6020 pO3GUMKY BUOKPEMUNUCL AK CAMOCMIUHI
OOUHUYL: BIOMEICYBANUCS 8I0 COYIANLHUX MePedC, IHMePHEen-MopPeieelbHUX NAAM@POPM,
Mepexcesux KaHanis, Habyu camocmiiHux Kiacugikayitinux puc ma nepemeopunucs 6
aemoxomny ma  Henosmopny niowuny. Bucnoexu. 3anpononosano  6auenus
KOMYHIKAYIIHUX NIame@opm sk CKIadosux KOMYHIKayitino2o npoyecy. 30ilichena cnpoba
8i0Medicy8anHs ix 8i0 yorce ycmanenux oounuysb.: 3MI, coyianvnux mepeorc, ingpopmayiinux
Kananie mowo. Ilpoananizoeano Haykosi no2uaou npogionux eyenux Yxpainu. 30iticneno
ankemyeannss ykpainyie obcsieom 550 pecnonoenmis. Lle Oano asmopam po3yminms
cmaenents YKpainyie 00 IHGopmayitiHo2o nous, pPo3MIiueH020 HA KOMYHIKAYIUHUX
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nrameopmax. 30ilicHerHull auHaniz ceiouUMb, WO ayOUMoOpisi He pPO3YMIE CYMMEBUX
GIOMIHHOCMEl  KOMYHIKAYIUHUX Naamgopm 6i0 [HWUX pIi3HOBUOIE CRIIKYBAHHS MA
inghopmysannst y mepedci. Lle noscnioemscs npoaiunamu y meoiazpamomHocmi cepeo
Hacenensl.

Knrouosi cnosa: coyianvhi mepedici, kKomyuikayitini nramegopmu, ingopmyeanus,
OUUMAnbHI ACanpu.

The Problem Statement. Nowadays the issue of modeling the modern
communication space, where network information exchange is 90% of the total
media, is urgent. Modern theorists and practitioners are increasingly paying
attention to the study of the formation of information flows and dynamically
changing space, creating new conceptual models and shaping trends of
information trust and perception. It should be emphasized that modern scholars
(especially the Ukrainian community: Zernetska, 2009; Zinko, 2011) consider
communication platforms mainly from the standpoint of political phenomenon, as
a platform for waging information war, conducting political activity of the
government of the state, an element of building the image of the country and
nations on the world stage. On the one hand, this is a fundamentally correct
position, because network platforms are multifaceted and unique in their
functionality and synthesizing capabilities. According to Pipchenko N. social
media platforms are the first to act as a tool ”...foreign and domestic political
activity, through which not only can destructive influence on political, economic,
social processes in a country, region or the world, but and to create conditions for
friendly development of relations between countries* (Pipchenko, 2011).

The Purpose of Publication. There is a need to study network
communication as a leading type of communication and informing humanity in
the XXI century. The communication process requires detail and in-depth study.

The main methods of research were. Sociological survey, bibliographic
and descriptive methods. For this article was used descriptive method for the
development of the problem and the problem of understanding the communication
platforms and the theoretical report is available. The theoretical and
methodological aspect of study delivered nutrition. Also, we blundered the
method of factual and documentary, as one of the most prominent science
arguments, to recognize the real manifestations of this tendency of active
communication platforms in Ukraine. There is a significant gap in applied
classification and communication technologies in the classification series. The
development of digital grinders has led to the emergence of a large number of
different clusters and groups that today form genre families. An example of this
is the blogosphere, which includes not only blogs as a public form of
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mmunication, ”...but also quotes, web blogs, podcasts, spam blogs, and more*
(Dosenko, Sytnyk, 2022).

The Analysis of Sources and Recent Researches. Today, there are a
number of scientists who study direct and indirect network communication.
Among the domestic ones it is worth mentioning Demchenko S., Dosenko A.,
Potyatynyka G., Kvita S. and many others. From the standpoint of studying media
content, it should be noted: Antonyuk A., Dmytriv L., Tonkikh I., Fedorchuk A.
and others. R. Craig, S. Bowman, and K. Willis raised the issue of blog innovation.

It should be noted that not enough attention is paid to the study of digital
genres today as the fourth group of traditional genres and leading in online
journalism. They gave impetus to the development of network communication,
which synthesized on its platforms informational, analytical and journalistic texts,
creating fundamentally new forms of information coverage and communication,
directing the development of fundamentally new content among online media.

The Main Material Statement. Such platforms help to conduct foreign
economic and political activities of the country, to form a portrait of the
government and the President (nowadays such kind of actively is seen on the
pages of the current political leader V. Zelenskiy and his team), to involve the
population in discussing the actual needs of the country and to create a myth of
“involving* the nation in the process of state formation of Ukraine. “The role of
social political platforms in the foreign policy of any state cannot be assessed
unequivocally, because they can simultancously have both functional and
dysfunctional influence on political processes. They can serve as a source of
dissemination of negative information about the activities of the government,
country or be a center for coordination of terrorist actions, and as a source of
positive information facilitate coordination of governmental and public
emergencies or in the fight against corruption® (Pipchenko, 2011). The
networking platform is a unique phenomenon that is able not only to form public
opinion, but also to publish information resources that often the traditional media
could not cover due to censorship or affiliation with a particular oligarch, which
favors a particular political force. Increasingly, scientists are thinking about the
need to study the mechanisms of image construction through a communication
platform that acts as a multifaceted element.

In our opinion, the communication platform as a modern phenomenal
phenomenon should be defined. It is a fundamentally new phenomenon bordering
on social networks, blogs and online media. This phenomenon makes it possible
not only to manipulate the consciousness of the target audience, but to shape it, to
model it, to create a picture of the world of a person through the lens of
communication. Communication platform is a phenomenon that allows not only
to generate the process of information exchange, but also to provoke the division
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of science ”Social communications® (the Internet branch of the discipline) into
Internet communication and online platforming.

It is important to understand that content in both versions will be at the
forefront. ”Recently, the media segment of the Internet space has been expanding
at a rapid rate, which has led to an increase in the number of Internet media and
an intensification of competition between them. Previously, print media was the
predominant source in the network, today most of the online media exist only in
virtual format* (Zinko, 2011).

Due to content that is often generated by the average Ukrainian,
communication platforms are often confused with social media pages, but there
are conceptual differences between them. The issue of quality of the covered
content is very acute, because it traces the fight for the number of subscribers,
outlines the status when the site is at the stage of search engine ranking. At the
same time, it itself needs to be studied and separated, since at times such content
is completely contrary to the well-known and necessary professional standards of
traditional journalism.

Modern communication platforms are convergent units. They emerge online
and evolve depending on the synthesis of technological form and content genre
components. “The convergence of genres and forms is the result of the merging
of previously diverse and disjointed media, such as radio and television on the
Internet. The transfer of functions from one media to another, ’changing roles" in
different communication channels radically changes the former notions of
communication and information channels* (Zinko, 2011).

The dynamic development of communication technologies from the
technological component has led to the emergence and development of public
journalism and amateur media. This has fundamentally changed the information
space of the world, erased the spatio-temporal framework, changed the process of
communication, and at the same time communication models. This is why there
is an urgent need to study communication platforms that generate the emergence
of new communication units by becoming a new cluster.

The dynamic development of communication technologies from the
technological component has led to the emergence and development of public
journalism and amateur media. This has fundamentally changed the information
space of the world, erased the spatio-temporal framework, changed the process of
communication, and at the same time communication models. This is why there
is an urgent need to study communication platforms that generate the emergence
of new communication units by becoming a new cluster.

Communication is gaining a fundamentally new meaning, network platforms
generate not only the latest genres, but also the processes of information exchange.
One of the structurally important elements of such communication are now
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communication platforms and social networks, which are often perceived by the
audience as identical phenomena.

It is very important for the study of platforms today to understand the
existing models of social networks, which gave a significant impetus to the
formation of the first. Evolving, changing their models, restructuring the
information and communication component, communication platforms have
become a significantly new unit of study in network communication.

Contemporaries pay attention to the study of the existence of models of
social networks. According to Rita Tivonen and her team in the research article
”Comparative study of social network models: Models of network evolution and
models of nodal attributes* existing popular social networks are divided into
”... those in which adding new links depends on (usually local) network structure
network evolution models, NEM), and those in which links are created only on
the basis of node attributes (node attribute models, NAM)*“ (Tivonena, Kovanen,
2009). The author's team emphasizes the existence of models on the Internet in a
system of two empirical networks, according to the existing basic properties. In
their study, they classified models of social networks depending on the spectrum
of clustering, the distribution of geodetic pathways, according to the structure of
the community, determined by subgroups and internal connections.

Tarleton Gillespie emphasizes the existence of social media platforms,
defining them as one of the most powerful and influential mechanisms for
managing social consciousness. The photos published there have a powerful force,
and network users do not always understand their informational value and
semantic load ”In it he criticized both the decision and Facebook’s undue
influence on news, calling Facebook™ the world’s most powerful editor. Many
Norwegian readers, even the prime minister of Norway herself, reposted the photo
to Facebook, only to have it quickly removed (Bozdag, 2013).

The researcher emphasizes the power of social networks that are information
platforms. The modern world is dynamic, information-rich, not ordinary. The
advantages and disadvantages of the lack of information hunger are synthesized
in a unique resource - the network. There are no more gaps, because now there is
a need to detail the capabilities and characteristics of communication platforms as
a phenomenon unique, unique and communication-powerful. One of these was
social networks as platforms: ”Social media platforms arose out of the exquisite
chaos of the web. Many were designed by people who were inspired by (or at least
hoping to profit from) the freedom the web promised, to host and extend all that
participation, expression, and social connection* (Bozdag, 2013). The very nature
of communication platforms is public, the person who publishes their materials
there is psychologically ready for their publication, but not always ready for the
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consequences. Each information material provokes the reaction of the audience,
the only point here is the quantitative indicator of the author's audience.

”Social media platforms put more people in direct contact with one another,
afford them new opportunities to speak and interact with a wider range of people,
and organize them into networked publics* (Bozdag, 2013).

When researching communication platforms, it is worth considering the
positions of content creation, because its quality and information power provoke
the impact on the target audience, form its psychological, aesthetic, moral state.
We did not conduct a large survey, and saw how the modern Ukrainian audience
relates to social networks and communication platforms. We compared the level
of awareness of Ukrainians about the difference between platforms and social
networks in 2020 and 2021, surveying 550 users. The results are presented below.

USING COMMUNICATIONAL
PLATFORMS

2020

2021

Figure 1 The level of awareness of Ukrainians about the difference between
platforms and social networks in 2020 and 2021 arms as a tool for managing
social opinion

The Conclusions. As a result of such a synthesis, we have the phenomenon
of media platforms, which nowadays have a traditional form - printed traditional
media with elements of television portals. Alternatively, the next stage in this
development is the assimilation of traditional genres that lead to the integration of
different communicative forms. Thus, such integration takes place not only at the
level of emergence of the newest genres, which are no longer related to
journalism, but to communicative studies, but to the restructuring of the modern
information and communication space.

As can be seen from this, the study of communication platforms is an actual
and perspective vector of modern research. The question of the controversial
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impact of communication platforms of different formats and the nation and the
state remains open.

The study of the phenomenon of communication platforms today is relevant
and problematic. Today's audience is just beginning to see the difference between
them and social networks due to a number of existing factors. These factors
include both technological aspects of society development and individual features
of network communication and information processes in the network.
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